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The Reality for Septic & Wastewater
Contractors

* Increasing competition locally

e Customers want fast responses & -Self Service Options, pricing,
easy scheduling packages

e Missed calls = lost revenue

e Old methods = slow follow-up = leads go cold

Transition: Companies that dominate answer faster, provide self service,
qualify better, and schedule more jobs—without adding staff.



The
Opportunity
with Al &
Automation

e Al is not replacing your crew—it’s
replacing missed opportunities

e 24/7 availability to respond to
leads

* |Integrated across your website,
ads, social media, and phones

-Your CRM should have Al
capabilities

e Every minute saved in follow-up is
a minute gained in revenue



How Al +
Automation
Works in
Septic
Marketing

Flow: Lead comes in - AL.l.
responds - Qualifies >

Books appointment - Sends
confirmations & reminders

Pumping Jobs For Self Service
— A.l. looks up customer, finds

corresponding tank data,
gives checkout options and
put it in the schedule




e Calls back missed leads
within 5 minutes

Voice Al for e Confirms job type, sales
I prequalification, checks

Call-Backs availability, schedules job

e Example: Companies using

Voice Al see 58% higher lead-
to-job conversions




Let’s Listen To A
Demo



Chatbots &
SMS for
Instant

Engagement

T

e Website chatbot greets visitors

¢ 24/7 SMS follow-up for form
submissions

e Facebook Messenger integration

-all platforms soon to follow

e Works while you’re on another
job site



e FB Messenger Al -
perfect for ads & retargeting

e SMS - highest open &
response rates

Multi-

Channel Al
Follow-Up e Email - nurture longer-
term leads

e Al keeps conversation

alive until customer says YES
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Efficiency & Time Savings for Owners

e No more chasing voicemails

e Eliminates repetitive Q&A

e Calendar fills while you focus on field work
e Before Al: Call 30 leads manually/week

o After Al: Call 8 pre-qualified leads/week



Al Enhances
I Your Paid Ads
ROI

1]
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e Most contractors waste ad
spend from slow follow-up

e Al touches every lead
within minutes

e Builds trust automatically

e Stat: Responding in 5
minutes increases conversion
by up to 9x



* 78% of buyers choose the
vendor who responds first.

* Responding within 1 minute
boosts conversions by

391%.
Speed To o
* Responding within 5
Lead minutes makes leads 8x
more likely to qualify. ;

* Only 7% of companies
respond that fast. ,

Sources: Chilipiper (2023-2024), CallDrip (2023), LeadAngel (2023), /
DoneForYou (2025), Plivo (2024), MyAlFrontDesk (2024), LinkedIn Pulse (D. Shinde, 2024)



How Al Helps You Book More Jobs
Faster

9 Al scheduling has shown to deliver a 318% ROl within 6
months.

@ Businesses see 27-120% increases in revenue with Al
appointment systemes.

"%:. 37% drop in first-response time after adopting Al.

@ Al can boost appointment bookings by 300-400%.

Sources: Chilipiper (2023-2024), CallDrip (2023), LeadAngel (2023),
DoneForYou (2025), Plivo (2024), MyAlFrontDesk (2024), LinkedIn Pulse (D. Shinde, 2024)



Challenge: Losing 40% of ad leads
to competitors

Real-World
Septi Solution: Al callbacks, SMS
eptic chatbot, auto-booking
Example

Result: Lead-to-job rate jumped
from 21% - 58%, adding 3-5

installs/month without more staff
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P Voice Al callback software

¢ Website chatbot

e SMS automation

The Al Tech
I Stack for
Septic
Businesses

¥ * Facebook Messenger bots

‘;ﬁé‘ e Calendar scheduling tool

@ e Integrations with any other software- Service
@] :
&2  tjtan, Jobber, House call pro




Overcoming
the Common
Objections

e 'Customers won'’t like
robots' - Voice Al
sounds human, people
prefer speed

e 'I'm too busy' -
That’s why you need Al



e Audit your follow-up speed

e Find leaks in processes
ACtlon _

Ste ps for e Start with just one Al tool

you e Integrate with your calendar &
CRM

e Track & scale



The
Future ls
Here

e Al adoption in service
businesses doubling
vearly

e Early adopters will own
their local markets

e Takeaway: The fastest
to respond wins—with
Al, that’s you



Q&A

e Any questions?



